
The OMIF program is targeted to promoting consumer awareness of Ontario-produced foods and encourages 
Ontarians to buy locally.

Mapleton Organic Ice Cream and Frozen Yogurt Are Hot

Arwa de Groot and her dad Martin are producing 
ice creams, fresh and frozen yogurts that are, 
quite literally, the cream of the crop. They have 
been processing Mapleton’s Organic Dairy Inc.’s 
products on their 600 acre certified organic Ontario 
farm since 1999.

The 75 dairy cows that supply the milk for the ice 
cream and yogurts, feast on 100 per cent organic 
feed that is grown on the farm, as do all the other 
animals including a flock of laying hens that supply 
the eggs for the ice cream.

The de Groots made the transition from 
conventional to organic farming because of their 
concern about the impact of commercial fertilizers 
and pesticides on the welfare of their animals, the 
health of their customers and the environment.  
According to Arwa de Groot, they didn’t want to be 
commodity producers, but rather food producers in 
touch with the earth and our consumers.

Arwa’s mother, Ineke Booy, came up with the idea 
to develop a niche market with a novelty product – 
on-farm processed organic ice creams and yogurts 
made with fresh local ingredients – and at the 
same time educate people about the cycle of 
responsible food production. They initially started 
selling to neighbours and local stores while offering 
tours to let people observe the farm up close.

In 2004 they opened up an ice cream café where 
they sell a variety of unusual and wonderful 
flavours, from traditional chocolate, vanilla, 
raspberry, strawberry and lemon to more exotic 
seasonal ones such as pumpkin, apple crisp, rum 
raisin and dandelion.

Soon the farm and its products were receiving 
positive media attention and their market began 
to expand. While some health food stores in 
Ontario began to stock the product, there was 
a far greater pick-up in British Columbia and 
Alberta where there is more consumer demand for 
organic products, according to de Groot.

In 2004 Mapleton Organic opened an ice cream café where 
they sell a variety of unusual and wonderful flavours
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“Our goal is to ultimately sell only in Ontario and 
still remain a flourishing and viable business,” de 
Groot says. This would cut down on much of the 
environmental and financial costs of shipping to 
out-of-province markets and more directly support 
our local economy.

“Our goal is to ultimately sell only in 
Ontario and still remain a flourishing 
and viable business.” – Arwa de Groot

With the assistance of a $7,000 contribution from 
the Ontario Market Investment Fund (OMIF), and the 
help of their distribution partner, Grow Marketing, 
they are headed in that direction.

The funding enabled them to conduct 65 product 
sampling/demonstrations and design and print 
marketing materials.

Grow Marketing, a brand management company 
that specializes in the natural, organic and 
fair trade marketplace, is helping to manage a 
promotional program that provides consumers  
and retailers as much access and information 
possible to Mapleton’s Organic products through  
in-store taste testing sessions, packaging design 
and invitations to visit the farm.

The Sobeys grocery retail chain hosted 45 sessions.  
Other independent and health food outlets hosted 
more sessions. Information flyers were available at 
all of the sessions, inviting consumers to visit the 
farm and learn more about where the local product 
comes from and how it is processed.  “The retail 
grocery market is definitely a different market than 
our traditional health store or farm gate market, 
and the response was pretty good,” says de Groot.

The partnership and marketing campaign is clearly 
working – and the results are significant.

Mapleton’s Organic yogurt sales were up 40 per 
cent and ice cream sales grew by 35 per cent in 
the summer following the sampling sessions. “We 
also enjoyed a 30 to 40 per cent increase in our 
farm visits and our farm sales went up too,” she 
says. While the increases in sales and visits can’t 
all be attributed to the sessions, it has clearly 
helped. “It’s great to have any help like OMIF to 
help grow our business.”

Mapleton Organic has seen a 30 to 40 per cent  
increase in farm visits
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